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VHD Magazine

Plans:

Give VHD a modern refresh look with new fonts,
design, and layout

Becomes more appealing for contributing writers and
advertisers as well.

Look into click/check box option when renewing
membership

Have more consistent columns throughout the
magazine.

Enlarge our outsourcing for writers and submissions to
increase submissions

Continuous quality content for our readers.



VHD Magazine

Contributing Editors:
Marissa Weir - lifestyle

Naomi Coates — Illustrator

Mike Neiduski — gear highlights,
conservation topics

Darryl Pernat — Conservation topics,
lifestyle, training tips

Contributing Photographers
Ben Fretz

Pavel Francev

Christy Langston
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VHD printing and publication is NAVHDA'’s highest cost at
$186,000

Review of potential cost reduction options

VHD Magaz 1Nne running magazines bi-monthly: savings approximately
$85,000/year

running magazine quarterly: Saving approximately
$118,000/year

100% online: Saving $186,000.



Social Media: Plans & Priorities

Facebook
Continue to monitor/cross post between Instagram and Facebook

Age & gender § Country @ Cities @

Lifetime Lifetime Lifatime

@ Women 4 Men Unknoswn United States

e 91.6%
35-44

S 50, 5% Canada Anchorage, AR
L 6.7%
23.50%% Australia Boise, ID
0.3%

17.5% South Africa Calgary, AB, Canada

16% United Kingdom Chicago, IL

M1% Bangladesh Dernver, CO

1.4%
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Instagram Trends

Age range

All Men Women

13-17

18-24

25-34

35-44

45-54

55-64

lgl
+

0.2%

3.2%

28.0%

36.3%

18.4%

9.8%

4.1%

Gender

Men

73.6%

Women

26.4%

Most active times

Su M Tu W Th F Sa

12a 3a Ga Oa 12p 3p 6p Op
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Social Media:

Plans &
Priorities

YouTube

Improve channel usage building from current
video popularity

= Adapt some of our existing content for shorts

= More member/chapter highlights and from the
Invitational.

“My NAVHDA”

Short interviews highlighting members and what
NAVHDA means to them, how they got involved,
why they like to test, connections made through
NAVHDA and memorable moments

Content could be used for YouTube, Instagram,
Facebook



Website

Plans and Priorities

a
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Continue to monitor website usage
Adjust in accordance to on-going changes
Add a committee tab

Update how VHD is viewed online

Upload PDF as well as HTML for a better viewing
experience.



